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app revenue models and
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ANALYST INSIGHT

“Smartphone and tablet apps have become major revenue sources, and the app ecosystem is now expanding to game consoles and
smart TVs. These platforms are going to bring additional revenue opportunities for multiple players, including content providers,
service, providers, and app developers.”

— John Barrett, Director, Consumer Analytics, Parks Associates

CONTENTS

Consumers & App Business Models
About the Research

Previous Research

Key Findings

Recommendations

Growth of App Platforms

PARKS

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113 ASS@:IATES



gﬁ?l'XIS_LYJﬂEg Consumers and App Business Models

SERVICE: DIGITAL MEDIA 1Q 2013
- Smartphone and Tablet Adoption (2010 — 2012)
- Percentage of Broadband Households Connecting CE Devices to the Internet (2010 - 2013)
- Smart TV App Platforms
- Game Console App Platforms

-+ Using Apps by Platforms (Q3/12)

App Usage and Sales on Mobile Devices
- App Revenue Models: App Sales
- Mobile/Tablet App Usage (Q3/12)
- Mobile/Tablet App Usage by Age (Q3/12)
- Mobile/Tablet App Usage by Household Income/Children at Home (Q3/12)
- Mobile App Usage by Smartphone OS (Q3/12)
- Free Apps Used on Smartphones or Tablets (Q3/12)
- Free Apps Used by Smartphone OS (Q3/12)
- Free App Usage And Monthly Spending on Mobile Apps (Q3/12)
- Smartphone App Discovery Methods (Q3/12)

In-App Advertising
- App Revenue Models: In-App Advertising
- Entertainment Application Usage
-+ Social Application Usage
- Connected Device Ad Recall and Response Rate (Q3/12)
- Connected Device Ad Recall by Generation (Q3/12)
- Connected Device Ad Response by Generation (Q3/12)
- Consumer Comfort Level with Targeted Ads by Generation (Q3/12)

In-App Purchases
- App Revenue Models: In-App Purchases
+ In-App Purchases on Smartphones/Tablets (Q3/12)
-+ In-App Purchases on Smartphones by Age (Q3/12)
-+ In-App Purchases on Tablets by Age (Q3/12)
- Average Monthly Smartphone In-App Purchases by Generation (Q3/12)
- Average Monthly Tablet In-App Purchases by Generation (Q3/12)

Indirect Revenues

PARKS

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113 ASS@:IATES



gﬁﬁfgﬁl&g Consumers and App Business Models

MARKET EOCUS SERVICE: DIGITAL MEDIA 1Q 2013

CONTENTS
- App Revenue Models: Indirect Revenues

- Finance/Shopping Application Usage (Q3/12)

- Using Pay-TV Apps on Mobile Devices (Q1/12)

- Mobile Pay-TV App Monthly Usage (Q1/12)

- Interest in Cloud Service (Q3/12)

- Number of Tested Cloud Services in which Respondents Are Highly Interested (Q3/12)

- Demographic Profile of Those Interested in New Cloud Services

ATTRIBUTES

Parks Associates Authored by John Barrett and Yilan Jiang
15950 N. Dallas Pkwy Executive Editor: Tricia Parks

Suite 575

Dallas TX 75248 Number of Slides: 62

Published by Parks Associates
TOLL FREE 800.727.5711

PHONE 972.490.1113 © 2013 Parks Associates | Dallas, Texas 75248
FAX 972.490.1133
All rights reserved. No part of this book may be reproduced, in any form or by any means,

parksassociates.com without permission in writing from the publisher.
sales@parksassociates.com Printed in the United States of America.
Disclaimer

Parks Associates has made every reasonable effort to ensure that all information in this report is
correct. We assume no responsibility for any inadvertent errors.

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113

PARKS
ASSIATES



